





Research Methodology

* Data will be collected through
surveys, interviews, and secondary
sources to gather insights into
startups and small businesses
ACross various sectors.

A sectoral analysis will be
conducted, with a specific focus on
the food sector and its sub-sector.

» Statistical tools and techniques will

be utilized to analyze collected
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Conclusions:

Our research delves into Irag's
dynamic startup ecosystem,
highlighting the instrmental
contributions of startups, SMEs, and
microbusinesses to economic growth
and innovation. Discover promising
opportunities and challenges shaping
the entrepreneurial landscape.

As lllustrated in the mapping below,
we observed a diverse range of small
and medium sized enterprises (SMES)
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Beverages Food Processing
Hot and cold Beverages that are sold as branded products Bakery, Sweets &snacks that are produced locally
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Dairy Products
Food items made from milk and sold as branded products Ve N\

Organic & Wellness

"W\‘ HONEY, OIL , & Organic Products
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Healthy Food L )
Ready to eat food providers (Dine in & Take away)
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atcight 81'(?79' Pulse , Spices , Grams, Vegetables & Fruits
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Frozen Products
perishable goods preserved by Freezing
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